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Whether you’re interested in setting up a brand new 
LGBTQ+ supporters’ group at your club, growing an 
existing group or just looking for inspiration, there 
should be something in here for you. 

From logos to launch materials and trademarks to 
templates, you’ll learn the fundamentals of running a 
group with inspiring real-life examples. What’s more, 
you’ll learn about the campaigns you can get involved 
in, and the help and support available to you too.

Cover image: Proud Valiant members celebrate the Football v Homophobia  
Month of Action at The Valley, home of Charlton Athletic. Principal photography  
throughout this document was kindly donated by David J Shaw. ©2026

WELCOME TO YOUR NEW TOOLKIT
LGBTQ+ SUPPORTER GROUP TOOLKIT
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SETTING UP YOUR GROUP LGBTQ+ SUPPORTER GROUP TOOLKIT

Football has always been 
about belonging. The shared 
scarf, the collective groan, the 
strangers who become friends 
over ninety minutes. 

For LGBTQ+ fans, supporters’ 
groups offer exactly that with 
one vital addition: a space to be 
wholly themselves.

Since 2013, supporters from a 
range of clubs have taken the 
initiative to set up LGBTQ+ fan 
groups, establishing a dialogue 
with their clubs to improve the 
matchday experience, from 
steward training to better 
incident reporting. 

But the work goes far deeper 
than policy.

These supporters’ groups 
help LGBTQ+ fans feel safe 
attending grounds as their 
whole selves and, crucially, they 
bring people who might have 
felt disconnected from football 
back into the fold.

And, behind each one, are 
volunteers giving their evenings 
and weekends, simply because 
they love their club and believe 
football truly is for everyone.

WHAT IS AN LGBTQ+ FAN GROUP?

Leyton Orient’s RainbOs group, founded 
in 2022 and photographed as part of 
David J Shaw’s ‘Pride in Football’ series.
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One of the first things you 
should do when setting up  
your LGBTQ+ supporters’  
group is to try and get the 
support of your club and 
Community Programme.

Who to contact  
We recommend emailing your 
EDI lead, supporter liaison 
officer (SLO) or a senior 
member of your Community 
Trust’s inclusion team to set 
up an initial meeting before 
launching, which can be held 
either remotely or in-person.
 
Building these relationships 
can take time and effort, but 

having your club on board 
is imperative to running a 
successful fan group.

Getting assurances from the 
club’s media and community 
teams about promoting your 
group on their official website 
or socials will give you the best 
possible start as well.

MEETING WITH YOUR CLUB

LGBeeTs have built a strong 
relationship with Brentford since 
they launched in 2016.

EXAMPLE QUESTIONS TO ASK
•	 Who will be your main point of contact at the club who 

you can go to regularly with questions and ideas? 

•	 How can the club help you launch your group and get 
the word out to prospective members? 

•	 Can the club support your group with initiatives to help 
find new members after it launches? 

•	 How has the club previously supported LGBTQ+ football 
campaigns, such as EFL Rainbow Ball and Premier 
League With Pride?  

•	 How can you work together to make the matchday 
experience more welcoming for LGBTQ+ fans?

Photo: LGBeeTs
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When thinking about the 
purpose of your supporters’ 
group, it is important to 
consider its core principles.

All of your decisions should be 
based on these principles, with 
members agreeing to uphold 
them. 

These principles may include:

•	 Providing an accessible 
and inclusive community, 
where everyone can be their 
authentic LGBTQ+ selves 

•	 Educating and raising 
awareness of LGBTQ+ issues

CORE PRINCIPLES AND VISION
•	 Celebrating diversity, 

developing equality and 
promoting visibility 

•	 Operating in an ethical  
and sustainable manner, 
while encouraging 
enthusiastic volunteers 

•	 Treating members with 
respect at all times, 
while avoiding abusive or 
discriminatory language.

CORE VISION
 
Short and long-term goals will guide the vision of your group. 
While every group is different, common aims include:

•	 Providing a space for LGBTQ+ fans to build friendships 

•	 Affiliating with your club and organisations, such as  
Football v Homophobia, to tackle discrimination 

•	 Attracting new fans and re-engaging lapsed fans, who 
may have lost a connection with the club, so that change 
can be influenced and LGBTQ+ voices can be heard 

•	 Being an active part of your club’s fan group community 
and the local LGBTQ+ community.

SETTING UP YOUR GROUP LGBTQ+ SUPPORTER GROUP TOOLKIT
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NAMING YOUR GROUP
Designing your logo
Designing your logo can be 
daunting, but it doesn’t have to 
be perfect when you launch. 

Several groups have had logos 
made for them by their clubs. 
This is a great way to visually 
align your group with your club 
in an official capacity.

If that’s not an option, you can 
get in touch with the FSA’s Fans 
for Diversity campaign, who can 
help design a logo for you.

Alternatively, there may be 
someone in your group with the 
skills needed to produce a logo.

CLUB-DESIGNED LOGOS
Early on, you’ll need to decide 
what to call your group. Your 
name should be memorable 
and clearly connected to your 
club in some way.

Many groups incorporate a 
‘Rainbow’, ‘Proud’ or ‘Pride’ 
element here – such as QPR 
Rainbow Rangers, Proud 
Canaries of Norwich and 
Wolves’ Pride in the Pack.

You can also get creative with 
your name and use a pun like 
Morecambe’s Shrimply Proud, 
or tap into your club’s history  
and culture like Leeds’  
Marching Out Together.

Nottingham Forest  
Proud Forest

QPR 
Rainbow Rangers

St Johnstone  
Proud Saintees

Sheffield United 
Rainbow Blades

Tottenham Hotspur 
Proud Lilywhites

Chesterfield 
Rainbow Spireites

https://thefsa.org.uk/our-work/fans-for-diversity/
https://thefsa.org.uk/our-work/fans-for-diversity/
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GROUP-DESIGNED LOGOS

Norwich City  
Proud Canaries

Arsenal 
Gay Gooners

Watford
Proud Hornets

Hibernian 
Hibees Pride

Morecambe 
Shrimply Proud

Wolves 
Pride in the Pack

West Ham 
Pride of Irons

Derby County 
Rainbow Rams

FSA-DESIGNED LOGOS

Stoke City  
Proud Potters

Sheffield Wednesday 
Rainbow Owls

Blackburn Rovers 
Proud Rovers

Doncaster Rovers 
Rainbow Rovers

NOTE: If using your club’s badge as part of your logo, you may need to seek permission first.

9
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SUPPORT FROM PRIDE IN FOOTBALL
Pride in Football is an umbrella 
organisation for LGBTQ+ 
supporters’ groups from 
across the football pyramid. 

Here, groups can share their 
experiences and offer peer-to-
peer support for each group’s 
needs and development, 
providing a space to share  
best practice and discuss 
common challenges.
 
Pride in Football currently has 
over 50 active groups, covering 
domestic teams in England, 
Scotland and Wales, as well as 
LGBTQ+ supporters’ groups for 
national teams in the UK. To join Pride in Football, supporters’  

groups can email info@prideinfootball.org.uk  
or visit prideinfootball.org.uk

Photo: Pride in Football

https://prideinfootball.org.uk/
https://prideinfootball.org.uk/
https://prideinfootball.org.uk/
https://prideinfootball.org.uk/
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The FSA is the national 
and democratic body that 
represents football supporters 
in England and Wales. 

Membership of the FSA is free 
and you can join as an Allied, 
Associate or Affiliate member 
by completing a short form. 

Joining your league network
This will put you in contact with 
network managers for your 
club’s league. These managers 
will provide regular advice 
about developing your group 
and joining your Fan Advisory 
Board, as well as tackling any 
likely hurdles.

Fans for Diversity
Fans for Diversity is a joint 
initiative from the FSA and  
Kick It Out, which aims to 
empower and support inclusive 
matchday experiences. 

Their two campaign managers, 
Nilesh Chauhan and Hannah 
Kumari, provide best practice 
from an EDI perspective and 
funding for group-led projects, 
as well as chances to get 
involved in national campaigns.

They also have a short, free 
online course on Kick It Out’s 
The Academy website called 
“Creating a Supporters’ Group”, 

SUPPORT FROM THE FSA AND FANS FOR DIVERSITY
which uses Sheffield United’s 
Rainbow Blades as an LGBTQ+ 
case study.

The Fans for Diversity fund can 
also be accessed to help secure 
pin badges or a group flag for 
your group.

The FSA’s communications team 
can also provide exposure for 
your group. They often publish 
articles about the progress of 
fan groups and any Fans for 
Diversity-funded events.

FSA LGBTQ+ Hub
The FSA LGBTQ+ Hub is a 
collaborative space designed 

with input from LGBTQ+ 
supporters’ groups to offer peer 
support, share best practice 
and strengthen networks. It 
supports both established and 
emerging groups, helping them 
with resources and engaging 
more effectively with their clubs.

https://thefsa.org.uk/
https://thefsa.org.uk/fsa-membership-criteria/
https://docs.google.com/forms/d/e/1FAIpQLSeQeYNqpQC7k-rPxyr8ifV8vu8f4rVqswx33lDKgbNpMibSlw/viewform
https://theacademy.kickitout.org/enrol/index.php?id=96
https://thefsa.org.uk/our-work/fans-for-diversity/
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LAUNCHING YOUR GROUP

Photo: Proud Sky Blues
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SETTING UP ON SOCIAL MEDIA 
One of the best ways to find 
new members will be through 
social media, although it can 
be daunting knowing which 
channels to use.

To avoid creating too much 
work, you should pick one or 
two platforms which you know 
supporters of your club use.
Most LGBTQ+ supporters’ groups 
use Instagram as their primary 
channel, with others opting for 
Facebook, X or Bluesky.

Who to follow
To find new members, you 
should follow other supporters’ 
groups and fan media channels 

from your club. You could ask 
your club to follow you back and 
reshare any early posts to help 
you find new members.

You may also want to follow 
other LGBTQ+ supporters’ 
groups to build relationships 
and see how they use their 
social media channels.

Tone of voice
The way you talk online should 
feel welcoming and friendly 
but, as you represent a group 
not an individual, you also want 
to sound professional. Try to 
refrain from sharing personal 
opinions and use the word “we” 

rather than “I” when discussing 
your group’s activities.

Graphics
Canva is a free tool, which helps 
you design content for social 
media and is simple enough for 
a graphic design novice to use.

Avoid overusing AI-generated 
images, as your members will 
be more interested in authentic 
connection than flashy graphics.

Many groups have members 
with design backgrounds, so 
reach out and see who has 
skills you can tap into to keep 
your online presence engaging.

IMAGE RIGHTS
When selecting images to 
post online, you should be 
aware of copyright laws.

The FSA has an excellent 
guide, but the safest rules 
to follow are to:

•	 never take images off 
the internet without 
permission

•	 use imagery you have 
taken yourself

•	 get permission from 
your club to publish 
official photography.

https://jumpshare.com/share/LjR1SM9LacsYtJVZRfn9?b=l96kdvHiYd2nX3m3Qy7u
https://jumpshare.com/share/LjR1SM9LacsYtJVZRfn9?b=l96kdvHiYd2nX3m3Qy7u
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TURNING FOLLOWERS INTO MEMBERS
While growing your social 
media following is important, 
you’ll need a way to contact 
and interact with potential 
members in a personal way.

Membership forms 
By setting up a simple 
registration form, prospective 
members will be able to 
‘officially’ join your group 
and provide some useful 
information to help you grow 
over time. 

Google Forms is a popular (and 
free) tool and there are plenty 
of examples of good forms 
from other LGBTQ+ supporters’ 

groups, which are easy to find 
through social media profiles.

When constructing a 
membership form, you need to 
consider the ethical and legal 
principles of GDPR. You can 
read more here.

As a simple rule, you should 
only collect the data that you 
need, such as:

•	 name
•	 contact details
•	 reason for joining  

your group.

Emails and WhatsApp groups
When you receive your first 
sign-ups, you should send  
a message that welcomes  
them and gives an overview  
of your group and what they  
can expect.

Many groups also include a link 
to a private WhatsApp group, 
which normally includes an 
announcements page for group 
updates and a moderated chat 
section for members.

It is best not to post this 
WhatsApp link publicly, in order 
to keep your group a safe space 
for members.

https://www.gdpr-advisor.com/the-7-principles-of-gdpr/
https://www.gdpr-advisor.com/the-7-principles-of-gdpr/
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If you manage to build a good 
working relationship with 
your club, they may be able to 
support you with an ‘official’ 
launch moment.

Proud Yellows from Oxford 
United launched with a video 
interview, a training ground 
photo with the manager and a 
website article (see appendix). 

Some groups launched 
during Pride Month, while 
others, like Proud Lilywhites 
of Spurs, opted for LGBTQ+ 
History Month and Football v 
Homophobia’s Month of Action 
in February. Charlton’s Proud 

LAUNCHING WITH YOUR CLUB
Valiants aligned their launch 
with International Day Against 
Homophobia, Biphobia and 
Transphobia (IDAHOBIT).

Having the backing of your club, 
and some basic infrastructure 
and an identity in place, are the 
strongest indicators that you 
are ready to launch your group.

Launching on social media
Make sure to announce your 
launch on social media. This 
could be a video with your 
founder, or an article on your 
club’s website or matchday 
programme. Be sure to 
share your membership form 

at launch as well, so that 
people have a way of joining 
immediately. This link can also 
be added to your online bio, so 
it’s always easy to find. 

Celebrate firsts
Whether it be your first event, 
first matchday programme 
feature or first banner at your 
club’s stadium, it’s important to 
use social media to amplify your 
visibility and your supporters’ 
group’s work. 

You can find more social media 
tips in the Establishing your 
group section of this toolkit.

15
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ESTABLISHING YOUR GROUP

Photo: Proud Baggies
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REGULAR SOCIALS
A great way to start to 
establish your group is by 
creating new pre- and post-
match rituals.

Some of the most active 
supporters’ groups meet up in 
real life every weekend around 
their team’s fixtures. While this 
may seem a long way off for 
your group, the sooner you can 
meet up with members in real 
life, the sooner friendships can 
be made and your group can 
start to grow.

Before you meet up
New members may be nervous 
about meeting up, so use your 

chat group to allow members 
to meet each other virtually 
first. If helpful, you can buddy 
members up for their first few 
meetings.

Choosing a venue
The most important thing, 
when choosing a venue, is to 
ensure everyone feels safe and 
comfortable to be themselves. 

Manchester City’s Canal Street 
Blues often meet on Canal 
Street, while Leicester’s Foxes 
Pride make use of local LGBTQ+ 
venues. QPR Rainbow Rangers 
meet in a home fans pub where 
the group’s flag is displayed.

Proud Sky Blues started off by 
hosting their members at the 
CBS Arena’s in-stadium bar, 
while Rainbow Rams partnered 
with their Community Trust’s 
social hub at Pride Park.

Wherever you choose to 
meet, make sure everyone 
is comfortable and safe. And 
remember, the more often you 
meet, the quicker your group 
will grow.

Photo: Canal Street Blues
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JOINING NATIONAL CAMPAIGNS
Throughout February, there are 
a number of campaigns that 
LGBTQ+ supporters’ groups can 
be involved with. 

They include official league-
based activations, such as the 
Premier League With Pride 
campaign and EFL Rainbow 
Ball campaign, as well as 
campaigns such as Football v 
Homophobia’s Month of Action. 
These campaigns aim to raise 
awareness about LGBTQ+ 
experiences within football, 
with a focus on fan stories and 
reporting discrimination.

Here are some suggestions for 

how LGBTQ+ supporters’ groups 
can get involved.

Discuss the campaign with 
your club
A month or two before these 
campaigns start, it is a good 
idea to speak with your club 
contact to discuss what the club 
is planning to do and how your 
group might fit into their plans. 

Features in the matchday 
programme
It may be possible to speak with 
the club’s media team about 
being featured in the matchday 
programme to discuss your 
work and the campaign 

LGBTQ+ SUPPORTER GROUP TOOLKIT ESTABLISHING YOUR GROUP

itself. This can be something 
achievable for clubs of all sizes.

Pitchside interviews
Half-time interviews with 
your supporters’ group on a 
matchday are a great way to 
share the campaign and your 
group’s work with the wider 
fanbase.

Anti-discrimination messaging
Whether it is at a football club 
or supporters’ group level, it 
is important to have these key 
campaigns communicate an 
anti-discrimination message 
as well as positive LGBTQ+ 
representation. It may be 

possible to encourage clubs 
to show scoreboard messages 
about the campaign, including 
ways to report discrimination 
while at the game.

Designated fixtures
For the Premier League and 
EFL campaigns, there will be 
designated home fixtures that 
your supporters’ group can get 
involved with and support. 

For Football v Homophobia, it 
is worth having a conversation 
about how your football club 
can get involved in supporting 
such an important grassroots 
campaign.
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CASE STUDY
Mansfield Town
Proud Stags’ engagement for 
EFL Rainbow Ball has focused 
strongly on joint interaction 
with their men’s team, such 
as several players holding 
the group banner with four 
members in the dressing room 
and manager Nigel Clough 
wearing the group’s pin badge 
on the touchline.

Proud Stags’ previous 
outreach included a member 
interviewing a player about 
allyship for a social media video 
and the group’s logo being 
featured on the scoreboard.

AFC Bournemouth 
Proud Cherries marked Premier 
League With Pride campaign 
in February 2026 with a 
supporter-focused matchday.

There was a stall at the Vitality 
Stadium where Proud Cherries 
spoke with fans, conducted 
anonymous fan surveys and 
handed out LGBTQ+ football 
merchandise.

A pitchside presentation of  
a bespoke “With Pride” art  
piece with two members 
rounded off the official 
relaunch of Proud Cherries.

Proud Cherries used the ‘With Pride’ 
campaign as a chance to re-launch the group

ESTABLISHING YOUR GROUP LGBTQ+ SUPPORTER GROUP TOOLKIT
Photo: Proud Cherries
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WOMEN’S GAME INVOLVEMENT
It is often much easier to get 
access to first-team players in 
the women’s game and build 
mutually beneficial long-term 
relationships. You should talk 
to your club if this is something 
you are interested in.

Where possible, you should 
try and reflect your men’s 
matchday activities for your 
women’s team. That could mean 
pre-match socials or simply 
sharing scores and support on 
social media.

Although there is currently no 
specific LGBTQ+ campaign for 
the WSL and WSL2, there have 

If your club has a women’s 
team, it’s important for your 
LGBTQ+ supporters’ group to 
support their activities.

Women’s football has a huge 
number of LGBTQ+ fans, players 
and staff, which is a whole new 
set of supporters you could be 
representing in your work.
  
If you’re interested in working 
with your women’s team, but 
don’t know where to start, 
try getting in touch with the 
women’s supporters’ group 
for your club. They often have 
LGBTQ+ members who would 
be happy to help.

been in the past and likely will 
be again. This also presents 
opportunities, though, with 
clubs able to activate their 

Manchester United Women Supporters’ Club have  
co-opted a member of Rainbow Devils into their structure 
as a ‘special advisor’ on equality and inclusion. 

This has helped both supporters’ groups with campaign 
activations by sharing information ahead of key matches and 
having advice on hand if any incidents occurred. 

The same structure has also been applied to the Manchester 
United Disabled Supporters’ Club, to promote accessibility at 
the women’s games.

own inclusion campaigns 
and moments throughout the 
season. What could you plan 
with your club?
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Pride of Irons has championed  
West Ham United Women and, 
in doing so, helped increase its 
own membership and visibility.

The group hosts regular 
matchday socials, sometimes 
watching both the women’s and 
men’s teams on the same day, 
as well as including away fans in 
any activations.

With access to players often 
more attainable in the women’s 
game, Viviane Asseyi donned  
a rainbow armband, while  
Ffion Morgan engaged with 
the club for an LGBTQ+ History 
Month feature. 

ESTABLISHING YOUR GROUP LGBTQ+ SUPPORTER GROUP TOOLKIT

Proud and Palace and Pride of Irons conduct 
a pitchside interview as West Ham Women 
played Crystal Palace Women.

CASE STUDY

Photo: Proud and Palace
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TRANS INCLUSION
Following the FA’s and 
SFA’s bans on trans women 
participating in women’s 
football, standing up for trans 
inclusion has never been  
more important.

As LGBTQ+ supporters’ groups, 
we have a vital role to play in 
making football a welcoming 
space for trans and non-binary 
fans in the game. Here are 
some practical steps that your 
group can take.

Amplify trans and non-binary 
voices 
Share their experiences across 
your channels, profile trans and 

non-binary figures in the game, 
and make space for those 
voices. A word of caution: 
transphobia is pervasive on 
social media, so always check 
that someone is comfortable 
with being publicly identified 
before you tag them in posts.

Include trans people in your 
group’s structures
Where possible, bring trans and 
non-binary people onto your 
committee. Whether through 
a dedicated trans officer 
role or simply ensuring trans 
voices are part of your decision 
making, this helps make trans 
issues a natural part of how 

your group operates rather  
than an afterthought.

Know your club’s policies on 
trans inclusion 
This will ensure you’re equipped 
to advocate for improvements 
and support trans members 
who may have concerns.

Listen, learn and speak up
Educate yourself on the issues 
that trans people face in 
football, listen to their lived 
experiences, and engage in 
constructive conversations 
that push back against 
transphobia and ignorance 
wherever you encounter it.

KEY DATES 
 
25–31 March 
Football v Transphobia 
Week of Action 

31 March 
Trans Day of Visibility 

6 May 
Trans+ History Day

14 July 
Non-Binary People’s Day

13–19 November 
Trans Awareness Week

20 November 
Trans Day of Remembrance
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Rainbow Devils, Manchester 
United’s official LGBTQ+ 
supporters’ club, has a strong 
track record of trans advocacy.

Their co-chair is trans herself, 
with other trans and non-binary 
people taking up key committee 
positions. The group also runs 
a dedicated trans WhatsApp 
group, where members can 
share experiences and advice.

Rainbow Devils have attended 
Trans Pride in Manchester 
and participate in Football v 
Transphobia’s annual Week of 
Action, amplifying the voices 
and experiences of trans United 

ESTABLISHING YOUR GROUP LGBTQ+ SUPPORTER GROUP TOOLKIT

CASE STUDY
fans and allies. Following 
the FA ban on trans women 
participating in women’s 
football, they organised a joint 
protest alongside Chelsea 
Pride, ahead of the Women’s  
FA Cup Final at Wembley.

Each year, they mark Trans Day 
of Visibility and Trans Day of 
Remembrance by sharing key 
resources and crisis support 
information.

Photo: Rainbow
 Devils

Rainbow Devils used the Football v 
Transphobia Week of Action as a key 
moment to amplify the experiences 
of trans and non-binary members.
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INCLUSION MEANS EVERYONE
Football belongs to everyone, 
but people don’t experience it 
as single, separate identities. 

A disabled fan might also be 
a person of faith. A fan of 
colour might also be trans. 
Intersectionality is the idea that 
these identities overlap, and 
that someone can face more 
than one form of discrimination 
at once, sometimes together, 
and sometimes from inside 
spaces that think of themselves 
as inclusive.

For an LGBTQ+ supporters’ 
group, that matters. If we  
say everyone is welcome,  

we have to mean everyone, 
and that takes more than just 
an open invitation. It means 
looking honestly at who feels 
able to be their whole self  
and who doesn’t.

The general principles below 
should apply to any overlapping 
identity. On pages 26 and 27 
are some examples for specific 
communities, but the starting 
point is the same for them all.

Listen before you act
The most useful first step is to 
listen. Create space through 
one-to-one conversations, 
anonymous surveys or open 

LGBTQ+ SUPPORTER GROUP TOOLKIT ESTABLISHING YOUR GROUP

meetings for members to tell 
you about their experience 
without judgment. What feels 
welcoming to some can feel 
exclusionary to others. Listen 
first, then act on what you hear.
 
Who is and isn’t in the room?
Take an honest look at your 
membership, your committee 
and your communications. If 
your group doesn’t reflect the 
diversity of your city or your 
fanbase, ask what barriers 
might be keeping people out 
that you haven’t spotted. 
 
The people who are missing 
are the least likely to tell you 

why, so this takes active effort 
rather than an open door. 

Deal with discrimination  
in your own spaces
LGBTQ+ spaces are not 
automatically free from racism, 
ableism, misogyny or any other 
form of discrimination. Be 
ready to deal with it when it 
appears, whether in a group 
chat, at a social or on your 
social media.  
 
Have clear moderation rules 
that name the behaviour you 
won’t accept and make sure 
that members know how to 
raise a concern.



25

ESTABLISHING YOUR GROUP LGBTQ+ SUPPORTER GROUP TOOLKIT

Amplify people on their terms
Featuring members with 
overlapping identities in 
your content can matter a 
great deal, but only when it’s 
done with care. Always get 
full consent, never reduce 
someone to a single part of 
who they are and never treat a 
person as a campaign moment. 
Visibility helps when it is on the 
person’s own terms.

Build in accessibility from  
the start
Small things make a big 
difference and most cost 
nothing. Add captions to your 
videos and image descriptions 

to your posts – if you close 
your eyes, can you picture your 
image in your mind, just from 
the description? Check your 
graphics for readable contrast. 
Ask members what they need, 
rather than waiting for a 
problem to surface.  
 
Bigger steps, such as checking 
venues are step-free, arranging 
hearing loops or auditing your 
events in full, are worth building 
towards as your group grows. 
Provide any known accessibility 
features ahead of events,  
too, so people know what to  
expect and can arrive without 
added anxiety.

Photo: Kick It Out
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INCLUSION MEANS EVERYONE
Fans of colour
Being LGBTQ+ and a person  
of colour can mean navigating 
homophobia, biphobia or 
transphobia and racism, 
sometimes at the same time. 
For many fans, football has  
not always felt welcoming on 
either front. 

No one should have to choose 
which part of themselves to 
bring through the turnstile. 
Listening first, and tackling 
racism in your own spaces, 
matter most here.

Disabled fans
Disability is often left out of 

conversations about inclusion, 
so disabled fans face real 
barriers to getting into grounds 
and enjoying the game.  
 
For a disabled LGBTQ+ fan, 
those barriers stack up. The 
accessibility steps on the 
previous page are the place  
to start, online as well as  
in-person, so that no member is 
left feeling like an afterthought.

Fans of faith
Faith and football have always 
been connected, and plenty of 
LGBTQ+ fans are also people 
of faith. The idea that the two 
never overlap is one of the most 
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Foxes Pride have worked hard to create 
a group that is welcoming of people of 
all backgrounds and religions.
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common misconceptions in this 
area. It is worth being honest 
that this can be a complex and 
sensitive subject, though. 

Some LGBTQ+ people feel let 
down by religion and some 
people of faith feel uneasy  
about LGBTQ+ campaigns. 

In every faith there are 
people who are intolerant, 
and a far larger number who 
sit comfortably in a place of 
tolerance and mutual respect. 
Questions of theology are not 
yours to settle. Your job is to 
make sure someone can be a 
person of faith and LGBTQ+ at 

the same time, and still feel 
they belong in your group.

AROUND 63% OF 
PEOPLE IN THE UK 
HAVE A RELIGION,  
SO FAITH AND LGBTQ+ 
IDENTITIES OVERLAP 
FAR MORE OFTEN THAN 
PEOPLE ASSUME.  
ONS, 2023

Women and non-binary fans
LGBTQ+ supporters’ groups in 
football can skew towards men, 
which means women, and non-
binary fans who feel at home in 
women’s spaces, can be missing 
voices in our spaces. 

Look at your committee and 
your socials to ask whether 
they work for everyone. Your 
club’s women and non-binary 
supporters’ group, if it has one, 
is a natural place to start.

Remember, none of these 
identities live in their own 
box. A fan can be all of these 
at once, so pulling them apart 

into separate headings is 
just an attempt to make this 
guidance more usable. A truly 
inclusive group is the one where 
nobody has to leave a piece of 
themselves at the door.

Photo: QPR Rainbow
 Rangers
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BUILDING YOUR ONLINE PRESENCE
As your group grows, you’ll 
attract more followers online. 
You should use your social 
media channels as a shop 
window for your group – 
showcasing the best of who 
you are and what you do.

Keep your content fresh
It’s not easy to think of brand 
new content to post every day, 
so focus on the quality and 
variety of your posts. Posting 
three to four times a month will 
keep your page engaging.

Posting on matchdays is the 
easiest way to generate new 
content, as well as making 

your presence in the stands 
clear. Some groups like to 
post matchday graphics, while 
others prefer to post photos 
from the stands. You could even 
run Player of the Match polls.

People respond to people
As you start to run real 
life events and meet more 
members in-person, be sure to 
share this with your followers.

By seeing how vibrant and 
active your group is, other 
like-minded people will be more 
inclined to join you for future 
events. With consent, show the 
people behind your group and 

celebrate any meet-ups that 
you organise with other groups.

Celebrate success
Birthdays, anniversaries, 
awards – don’t be afraid to 
celebrate your group and any 
achievements that come your 
way over the years.

Make the most of campaigns
The frequency of your content 
will no doubt ebb and flow 
across the year, so make the 
most of the February campaign 
season, as well as Pride Month, 
when there should be plenty for 
you to shout about!

Making a statement
There may be times when you 
need to make a statement 
about fan behaviour. Though 
your tone will be more serious, 
use these as opportunities 
to rally the wider supporter 
base around a push for a more 
inclusive game. Publishing 
statements too often could 
diminish their impact.

Handling negative comments 
At times, your posts may 
attract hateful comments. 
You may want to limit who can 
comment or report posts to 
Kick It Out. Avoid being drawn 
into online arguments.



ESTABLISHING YOUR GROUP LGBTQ+ SUPPORTER GROUP TOOLKIT

29

Coventry City’s Proud Sky Blues are 
excellent at showing the people 
behind the group and often share 
photos from meet-ups.

Don’t be afraid to celebrate 
milestones like Proud Baggies did in 
this collab post with West Bromwich 
Albion to mark 8 years.

Leicester City’s Foxes Pride used 
Football v Homophobia’s ‘Wear it Black 
and Pink’ day to generate the content 
for this post.

Posting occasional statements will 
remind your followers of the serious 
message behind your group, such as 
this post from QPR Rainbow Rangers.
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MAKING ALLIES
Allies for the LGBTQ+ 
community in football can 
come in many forms, so 
building a strong support 
network is one of the most 
valuable things that a 
supporters’ group can do.

Your club’s SLO and EDI lead
If you’ve built up a relationship 
with your club’s Supporter 
Liaison Officer (SLO) and/or 
Equality, Diversity and Inclusion 
(EDI) Lead, these individuals 
can become important allies 
over time. Nurturing these 
relationships early means that 
you’ll have internal advocates 
when you need them most.

Other supporters’ groups  
and trusts
Our shared passion for our 
clubs creates a natural 
foundation for building 
relationships with other 
supporters’ groups and trusts. 

Connecting with overarching 
trusts can be especially 
valuable, as it links your club to 
broader conversations around 
fan experience and culture, and 
means those organisations are 
more likely to stand alongside 
you when challenges arise.

Don’t overlook international 
connections either. Supporters’ 

groups abroad may be willing 
to display your flag or banner 
in their clubhouses or meeting 
spaces, helping you to grow 
your visibility globally.

Fan media 
As your group grows, you might 
be invited to appear on various 
fan channels.

Guesting on a fan-run podcast, 
or writing a piece for a fanzine, 
provides a great opportunity to 
go into more detail about your 
group’s work and what it means 
to be an LGBTQ+ supporter, as 
well as broaden your group’s 
reach to other fans.

Local charities
Charities in your region can be 
natural allies, given that our 
mutual goals and objectives 
often line up. Liverpool’s Kop 
Outs actively support the city’s 
major matchday food poverty 
initiative, Fans Supporting 
Foodbanks.

Patrons and public figures 
Consider seeking out a 
prominent LGBTQ+ or ally 
patron, with an active social 
media presence. A well-timed 
post from a recognisable figure 
can significantly raise your 
profile, grow your following  
and lend credibility.



Proud Champions is a  
network of Tottenham Hotspur 
supporters’ groups and 
podcasters who champion 
Proud Lilywhites and their 
members across the globe. 

The aim is to provide a safe space 
for LGBTQ+ members to watch 
Spurs, knowing that they’re 
in an inclusive and supportive 
environment, whether they’re 
following the team from Barnet  
or Buenos Aires.

Becoming a Proud Champion 
means committing to being 
a positive voice for LGBTQ+ 
inclusion and upholding those 
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Supporters’ groups and podcasts can get 
involved by nominating a Proud Champion 
through Proud Lilywhites’ contact form.

values, as well as amplifying key 
campaigns and providing a safe 
space within their group.

In practical terms, participating 
groups are invited to attend 
meetings to be supported and 
equipped in their allyship. 

They are also included in a 
dedicated Proud Champions 
WhatsApp group and are able 
to use a Proud Champions logo 
on their social media channels 
or website.

Photo: Proud Lilyw
hites
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WORKING WITH YOUR COMMUNITY TRUST
Working with your Community 
Trust is an excellent way 
of complementing flagship 
campaigns and staggering 
LGBTQ+ outreach throughout 
the season.

These initiatives are often 
covered in the Community 
Trust’s section of your 
matchday programme, too, 
which will amplify your visibility.

Inclusive football sessions and 
educational workshops with 
young people are two of the 
most common LGBTQ+ projects 
that Community Trusts focus 
on year-round.

Here are some other examples 
of how your group can work 
with your Community Trust 
throughout the season, 
including the summer:

•	 Ask Community Trust staff 
and mascots to attend your 
local Pride 

•	 Work with Community Trust 
staff to run matchday stalls 
at your stadium 

•	 Ask Community Trust 
staff to wear Football v 
Homophobia T-shirts for  
Wear It Black and Pink Day 
in February. Proud Baggies work with The Albion 

Foundation to run accessible and 
inclusive football sessions.

Photo: Proud Baggies



A key part of running an 
LGBTQ+ supporters’ group 
is knowing how to report 
homophobic, biphobic or 
transphobic abuse, whether it 
be online or at a game. 

It is important for football fans 
to report any discrimination 
that they witness.

Kick It Out 
The best way to report 
discriminatory abuse of all 
kinds is through Kick It Out.

When reporting, you should 
include specific and accurate 
details; what you saw or 
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REPORTING DISCRIMINATION
heard, a description of who 
said it, their exact location 
and the time. The key things 
to remember are what, who, 
where and when.

From there, Kick It Out reviews 
the report to ensure that it 
contains enough information, 
and then passes it on to the 
relevant clubs and authorities. 

Potential outcomes include 
legal action, supporter bans, 
education programmes or 
fines for clubs. Kick It Out 
don’t decide the outcome 
themselves, but they can 
challenge decisions.

Online: kickitout.org/report
Email: report@kickitout.org

Football v Homophobia
Football v Homophobia also 
have a reporting relationship 
with Kick It Out, meaning that 
reports can be submitted via 
FvH, which will then be handled 
by Kick It Out’s dedicated 
reporting team. Relevant 
authorities and clubs will then 
process the reports.

footballvhomophobia.com/
report-it

Directly to your club
Each football club will have 
their own reporting system that 
can be used to report incidents 
within the ground. This often 
comes in the form of a phone 
number that you can text with 
details of the incident. This 
allows stewards to intervene.

As this will vary from club to 
club, it’s important to find out 
what services are available for 
both men’s and women’s games, 
so that you can relay this 
information to members ahead 
of matches.
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https://kickitout.org/report
mailto:report%40kickitout.org?subject=Reporting%20discrimination
https://footballvhomophobia.com/report-it
https://footballvhomophobia.com/report-it


34

GROWING YOUR GROUP



35

GROWING YOUR GROUP LGBTQ+ SUPPORTER GROUP TOOLKIT

SETTING NEW GOALS
Once your group is established, 
setting one or two achievable 
objectives per season helps to 
maintain momentum and gives 
your group a clear sense of 
direction. 

Your objectives might include: 

•	 Establishing financial 
independence through a 
community bank account

•	 Securing a banner or flag at 
your stadium 

•	 Building a website 

•	 Creating a constitution

•	 Gaining club support for 
Football v Homophobia’s 
Month of Action 

•	 Deepening engagement 
with your women’s team and 
their supporters 

•	 Finding meaningful ways 
to connect with any 
international members.

Remember: no two LGBTQ+ fan 
groups are the same. 
 
Some are primarily social, 
others focus on campaigning, 
and members’ expectations will 
vary. You’re unlikely to achieve 

everything in one season, so 
focus on what matters most to 
your members right now. 

Consulting your members, 
whether through open 
meetings or a survey, can help 
to identify the right priorities 
for the short and medium term.

Photo: Rainbow
 Ram

s

“OUR FLAG SHOWS THE 
NEXT GENERATION THAT 
THEY DON’T HAVE TO 
CHOOSE BETWEEN WHO 
THEY LOVE AND THE 
CLUB THEY SUPPORT”  
RAINBOW RAMS

https://drive.google.com/file/d/15PdhHGQuMo-1NvFp7hnmTIR4CZEXJkLJ/view?usp=drive_link
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ENGAGING WITH MEMBERS
Online communities
Group chats and online 
communities are also widely 
used by supporters’ groups. 
WhatsApp Communities are 
familiar and accessible, while
Discord servers offer more 
structure, with the ability to 
create separate channels for 
different topics. Facebook 
Groups remain a solid option, 
although younger members 
may be less active there.

The key is recognising that 
no single platform works for 
everyone. Where possible, 
consider maintaining a 
presence on more than one 

Building a genuine sense 
of community among your 
members is one of the most 
important things an LGBTQ+ 
supporters’ group can do. 

People are far more likely to 
stay involved, and encourage 
others to join, when they feel 
connected to something.

Newsletters
Newsletters are a great way  
to keep members informed  
and engaged. A regular round-
up of activities, upcoming 
events and community updates 
can be shared via email at little  
to no cost.

LGBTQ+ SUPPORTER GROUP TOOLKIT GROWING YOUR GROUP

channel, or at least being 
intentional about which 
platform best suits your 
membership base.

Websites
A website gives visibility and 
credibility to your supporters’ 
group, although hosting and 
domain costs mean that it 
might be something to work 
towards over time. 

Whatever channels you choose, 
the goal is the same: to make 
every member feel informed, 
included and genuinely part  
of your community. Proud Sky Blues built a website that 

lets members stay connected and 
keep up to date with socials.
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SETTING UP A COMMITTEE OR COLLECTIVE
Recruit from within your 
membership and look for 
complementary skills. Don’t be 
afraid to ask, as many members 
will be keen to contribute, but 
simply need to be invited.

For more established groups, 
planning for leadership 
transition is vital. Documenting 
processes and mentoring 
potential successors ensures 
continuity and prevents burnout.

Speaking of which, self-care 
matters. Volunteering your 
time and energy for your 
community is rewarding, but 
committee members must 

Running a supporters’ group  
is a team effort. A committee 
is a small team of elected 
or appointed members 
responsible for organising  
and running the group.

They typically handle key 
tasks, such as planning 
events, managing finances, 
communicating with the football 
club and making decisions 
about how the group operates.

The committee acts as a 
leadership and co-ordination 
body, ensuring that the group is 
well organised, represents fans’ 
interests and runs smoothly.

GROWING YOUR GROUP LGBTQ+ SUPPORTER GROUP TOOLKIT

COLLECTIVES
 
A collective of volunteers  
is a wider network of 
members, who contribute 
their time and effort to help 
the group function.

Unlike a committee, which 
makes key decisions, 
the volunteer collective 
focuses on participation 
and support, allowing more 
fans to get involved, share 
responsibilities and bring 
the group’s activities to life.

Villa & Proud operate with a committee 
structure and meet regularly to decide 
the direction of the group.

also set boundaries, share 
responsibilities and check in on 
one another’s wellbeing.

The FSA has a series of 
extremely helpful documents to 
help you add structure to your 
growing group.

https://thefsa.org.uk/fan-resources/resource-training/affiliate-associate-groups/
https://thefsa.org.uk/fan-resources/resource-training/affiliate-associate-groups/


Proud Rovers used funding 
from Fans for Diversity for 
group t-shirts and flags.
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ACCESSING GRANTS AND FUNDING YOUR GROUP
Supporters’ groups can be 
expensive to run and accessing 
money from external sources is 
vital to sustaining momentum.

Tapping into such resources 
will give you further 
opportunities to increase your 
outreach and awareness.

Fans for Diversity
Fans for Diversity has a small 
grant fund that helps LGBTQ+ 
supporters’ groups to run 
events and access resources.

Examples of events, projects and 
resources that have been funded 
by Fans for Diversity include:

LGBTQ+ SUPPORTER GROUP TOOLKIT GROWING YOUR GROUP

•	 Proud Forest supported 
a multi-team football 
tournament at Nottingham 
Forest Community Trust’s 
Sports Zone 

•	 Foxes Pride organised  
a photography exhibit,  
called My City, My Shirt with 
fellow supporters’ group 
Leicester For All 

•	 Proud Lilywhites produce 
bespoke flags for their 
women’s team players, 
which they display during 
games and gift to them 
when they leave the club.

•	 Rainbow Owls’ fan event, 
with a panel discussion 
and podcast about tackling 
homophobia in football

•	 Matchday members event  
in an Ewood Park hospitality 
suite and a canopy for a stall 
at Darwen Pride

•	 Branded warm-up T-shirts 
for Proud Baggies’ men’s 
and women’s teams 

•	 A Proud Sky Blues 
promotional video that 
profiled several group 
members and was shown  
at an end-of-season party

https://docs.google.com/forms/d/e/1FAIpQLSe6uRXC8FbVfhn3O_3laMk9isPKhzLqM3AK6YJEOyK-eGWz3g/viewform
https://docs.google.com/forms/d/e/1FAIpQLSe6uRXC8FbVfhn3O_3laMk9isPKhzLqM3AK6YJEOyK-eGWz3g/viewform
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Raffles and merchandise
You can also launch raffles and 
sell merchandise to raise funds.

Clubs can assist you here, as 
Rainbow Spireites have been 
provided with club shop space 
to sell their mugs and scarves, 
as well as a signed ball to raffle 
off at Chesterfield Pride.

Some groups have made a 
small charitable donation 
after raffles, too, in order to 
strengthen relations with local 
LGBTQ+ charities.

Groups including QPR Rainbow 
Rangers, Proud Baggies 

and Proud Forest have also 
independently designed and 
sold their own merchandise 
ranges through Teemill, which 
can also act as a free website 
hosting platform.

Sponsorship and local councils
As your group grows, and 
develops a portfolio of LGBTQ+ 
campaigns and events, you can 
produce a sponsorship pack 
to send out to local businesses 
who are members or allies of 
the LGBTQ+ community.

Group members might have 
key contacts in this area, while 
some groups have had success 
in contacting businesses 
who also sponsor your team’s 
players.

Some local councils provide 
inclusive grants, which 
have enabled some LGBTQ+ 

“RAFFLING OFF ITEMS 
LIKE SIGNED SHIRTS 
IS A FANTASTIC WAY 
TO FUND GROUP 
ACTIVITIES, BUT 
ALSO TO ENCOURAGE 
MEMBER ENGAGEMENT”  
PROUD FOREST

supporters’ groups to produce 
promotional videos, while your 
supporters’ trust may wish to 
partner and fund resources for 
matchday campaigns.
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WORKING WITH OTHER LGBTQ+ GROUPS
socials with Gay Gooners, 
Proud Hornets, Proud Seagulls, 
Rainbow Blades and Rainbow 
Owls, among others.

The WSL also provides chances 
for meet-ups, with Rainbow 
Devils, Proud Lilywhites, 
Proud Seagulls, Pride of Irons, 
Chelsea Pride and Foxes Pride 
regularly getting together.

Joint campaigns
Many groups have also 
invited away groups to attend 
their dedicated Football v 
Homophobia matchdays. 
Wolves’ Pride in the Pack 
and Chelsea Pride displayed 

As your group develops, there 
will be chances to collaborate 
with other LGBTQ+ supporters’ 
groups to help strengthen both 
your campaigns and relations.

Joint socials
One common way to partner 
with your peers is to hold joint 
matchday socials. This is where 
the away group visits the home 
group’s usual host venue for 
a catch-up and some drinks 
before or after a game.

Rainbow Saints have an 
excellent away day network 
for their men’s team, which 
has resulted in matchday 

LGBTQ+ SUPPORTER GROUP TOOLKIT GROWING YOUR GROUP

their group banners together 
pitchside and in the club 
museum at Molineux.

Working together is a great way 
to put aside on-field rivalries and 
make football more inclusive.

Rainbow Saints and Gay Gooners 
meet up before a game.

Photo: Rainbow
 Saints
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strengthen LGBTQ+ fan visibility 
across their region by sharing 
ideas and working together to 
put on joint events.

Rainbow Rams and Rainbow 
Spireites hosted a joint 
conference at the SMH Group 
Stadium, for instance, with 
guests from both clubs.

Two alliances currently 
exist: one for Derbyshire, 
Nottinghamshire & Yorkshire, 
and another for the North West.

The FSA also has a detailed 
guide to forming your own 
regional alliance.

Regional alliances for LGBTQ+ 
supporters’ groups provide 
extra avenues for peer-to-peer 
collaboration and support.

These informal networks 
allow local groups to share 
experiences and guidance, 
often in-person.

Meetings are held once every 
few months, with the chair or 
founder of each member group 
in attendance. There is a focus 
on helping each group grow and 
thrive, no matter which stage of 
their journey they are on.

These alliances can also 
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The Derbyshire, Nottinghamshire & 
Yorkshire alliance at a regular meet-up.

https://docs.google.com/document/d/1atiLNQzNsxRdKbyHgwlu54kw0AId2U4j/edit?rtpof=true&sd=true&tab=t.0
https://docs.google.com/document/d/1atiLNQzNsxRdKbyHgwlu54kw0AId2U4j/edit?rtpof=true&sd=true&tab=t.0
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Examples of group 
ambassadors, past and 
present, include: 

Guy Butters, former 
Brighton & Hove Albion 
defender: Proud Seagulls
 
Christian Hewgill (left),  
F1 presenter: Foxes Pride 

Su Pollard, actress and 
singer: Proud Forest

Niall Guite, two-time 
Special Olympics gold 
medallist: Rainbow Owls

SECURING AND USING AMBASSADORS
Securing your ambassador
When approaching an 
ambassador, send them a short 
role description, which clarifies 
how this is an informal and 
voluntary profile-raising role.

An ambassador does not play 
a formal role in your group’s 
operations.

Having a current men’s or 
women’s team player will 
involve going through formal 
club channels. Leyton Orient’s 
RainbOs and Sheffield United’s 
Rainbow Blades have had 
success here.

Group ambassadors involve 
someone with a well-known 
link to your club, such as a 
famous LGBTQ+ or ally fan, 
publicly lending their name to 
your group and its work.

This show of support could be 
as simple as amplifying a social 
media post or attending a group 
event or social. 

It could also include things 
like sending video messages, 
being interviewed by a member 
of your group or supporting 
campaigns like Football v 
Homophobia on social media.

LGBTQ+ SUPPORTER GROUP TOOLKIT GROWING YOUR GROUP
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FSA AND KICK IT OUT TRAINING
Football Supporters’ 
Association
The FSA has a schedule of free 
online workshops every month. 

These focus on important 
subjects such as committees, 
succession planning, 
membership engagement, 
finances and AGMs. 

Two other FSA courses – one 
for secretaries and one for 
conflict resolution – are held 
on regular dates during the 
football season.

thefsa.org.uk/fan-resources/
resource-training

Kick It Out and the FSA both 
run regular training courses to 
help ensure that your group is 
well run.

Kick It Out
Kick It Out runs The Academy, 
an online learning platform 
that provides free short EDI 
courses.

As well as courses on allyship 
and LGBTQ+ inclusion, other 
sessions focus on topics 
from misogyny and sexism to 
antisemitism in football.

The Academy website includes 
a full list of courses.

GROWING YOUR GROUP LGBTQ+ SUPPORTER GROUP TOOLKIT

http://thefsa.org.uk/fan-resources/resource-training
http://thefsa.org.uk/fan-resources/resource-training
https://theacademy.kickitout.org/
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The time comes in any 
supporters’ group’s life when 
you start thinking about 
entering awards.

Though no group is solely 
motivated by winning awards, 
they are a great way to 
celebrate successes and raise 
your profile on a national stage. 

The FSA Awards and the 
Football v Homophobia Awards 
are the main ones, but there’s 
no shortage of national and 
regional awards to put your 
group forward for when the 
time is right.

The annual FvH Awards, which 
began in 2020, celebrate 
achievements in LGBTQ+ 
inclusion within football. For 
supporters’ groups, it’s an ideal 
opportunity to be recognised 
for your efforts.

LGBTQ+ SUPPORTER GROUP TOOLKIT GROWING YOUR GROUP

AWARDS SEASON
Here are five top tips to  
bear in mind when writing 
your entries:

1. Study the criteria closely. 
Supply the evidence and 
examples of your work over 
the previous year which are 
most relevant.

2. Provide context when you 
enter. If your group is small 
in size, has faced specific 
challenges or there are other 
important details you want 
the judging panel to consider, 
make sure you explain this.

3. Check out all the 
categories. Groups and/
or individual members will 
be eligible to enter some of 
these as well. 

4. Share the love! The 
positive buzz should lift 
everyone up. Nominate those 
who you admire – what goes 
around, comes around!

5. Be a part of awards night. 
Even if you’re not shortlisted, 
it’s a great chance to network 
and connect with the wider 
LGBTQ+ football family.

Photo: Lucy Copsey
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MEDIA COVERAGE
News about your LGBTQ+ fan 
group and its members may 
be of interest to local or even 
national media outlets.

They will be on the lookout for 
engaging content to inform 
and entertain their audiences. 
Topics may include a notable 
achievement, reactions to a 
relevant recent development or 
powerful, personal storytelling.

Try to build relationships with 
editors and journalists, as 
well as sending concise press 
releases that are accompanied 
by good quality imagery which 
publications can use with credit.

Alongside local contacts, 
consider reaching out to 
dedicated platforms like Sports 
Media LGBT+, QueerAF and 
Scene Magazine which could 
help to take your news further.

Three Lions Pride spoke to Sports 
Media LGBT about the 2026 World Cup

“IF YOU WRITE FROM 
THE HEART AND HAVE 
A STRONG PEOPLE-LED 
IMAGE, YOUR STORY 
WILL GET TRACTION.”  
SPORTS MEDIA LGBT+
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EXAMPLE GROUP LAUNCH PRESS RELEASE
Proud Yellows not only 
campaign for positive change 
within football, but also offer 
a social environment for the 
community.

Tim Williams, Oxford United’s 
CEO, said: “We want this club to 
offer an inclusive environment 
so that everyone feels 
welcome, and will work closely 
with Proud Yellows to ensure 
the experience we deliver 
matches that ambition.”

Proud Yellows is open to all 
supporters, regardless of their 
sexuality, as they look to create 
a community of people to help 

LGBTQ+ supporters’ group 
launch: Oxford United and  
Proud Yellows.

Oxford United are delighted 
to announce the formation of 
Proud Yellows, the club’s first 
official LGBTQ+ supporters’ 
group.

As a club, we recognise the 
importance of inclusivity 
and the key role we can play 
in supporting the LGBTQ+ 
community. We want everyone 
to feel welcome to attend 
our matches, regardless of 
gender, race, religion or sexual 
identification.

drive important initiatives 
within the club and help build a 
lasting and positive impact.

Individuals interested in joining 
Proud Yellows or who want 
more information should email 
proudyellows@gmail.com

www.oufc.co.uk/news/2024/
february/proud-yellows

http://www.oufc.co.uk/news/2024/february/proud-yellows
http://www.oufc.co.uk/news/2024/february/proud-yellows
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along to a Rainbow Owls social 
meet, then you’re always 
welcome to contact us via 
email at rainbow.owls@outlook.
com – we want to help you and 
will always try to respond as 
quickly as possible.

Thank you again for supporting 
Rainbow Owls as we continue 
our exciting journey: we look 
forward to meeting you at one 
of our socials very soon.

LGBTQ+ SUPPORTER GROUP TOOLKIT APPENDIX

EXAMPLE WELCOME EMAIL
to serve the broader LGBTQ+ 
community across South 
Yorkshire, so please keep your 
eyes peeled for our monthly 
newsletter that will detail 
forthcoming Rainbow Owls 
events throughout the season. 

There have already been so 
many milestones at Rainbow 
Owls, so be assured that our 
group is here to stay! In the 
meantime, you can follow us on 
Facebook, Instagram, LinkedIn 
and X where you can interact 
with us.

If you’re not on social media, 
then please don’t worry, as 

Welcome to Rainbow Owls – 
and thank you for your support!

We’re delighted to have you  
as a member! Rainbow Owls 
is the LGBTQ+ and allies 
supporters’ group for Sheffield 
Wednesday fans, where we aim 
to make you feel welcome in  
a safe footballing space and 
able to enjoy the beautiful  
game as your true authentic 
self, while making friends  
with other LGBTQ+ fans and 
allies in the process.

We will never stop trying 
to foster a more inclusive 
footballing culture for you and 

you can still keep up to date 
with everything by visiting our 
website, which contains details 
about our mission and values, 
four amazing ambassadors, 
matchday hospitality partner, 
group sponsor and LGBTQ+ 
charity partner.

You can join our WhatsApp 
group, too, while Rainbow Owls 
badges can also be purchased 
via PayPal for just £5, with 20% 
of all proceeds donated to our 
LGBTQ+ charity partner SAYiT.

If there’s anything that you need 
from us and want to ask, or are 
a little nervous about coming 
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EXAMPLE WHATSAPP GROUP RULES
2.	 No hate speech or bullying. 

Degrading comments and 
personal attacks aren’t 
acceptable. 

3.	 Always keep to the purpose 
of the group. No promotions 
or spam. 

4.	 Only official Rainbow Blades 
members are allowed to join 
the group. Members can 
join and leave at any time. 
Members will be sent a link 
to join. Group admins will 
approve requests. 

5.	 Don’t send messages 
containing sensitive data.

Purpose of the group
This group will be for Rainbow 
Blades members ONLY to chat 
all things Sheffield United, 
matchdays, Rainbow Blades 
campaigns, news or events.

Rules 
Please be aware that, when you 
join a WhatsApp group, your 
phone number becomes visible 
to other group members. Only 
join if you are comfortable with 
this. Please read the group 
rules before joining.

1.	 Be kind and inclusive. Treat 
everyone with respect. 

6.	 Disappearing messages will 
be activated at 90 days. 

7.	 Think before you post and 
avoid responding hastily. 

8.	 Members can report 
incidents to admin. 

9.	 Immediately delete harmful 
content. 

10.	 Block, remove and report 
content and members 
violating our community 
rules. Not following these 
rules could result in your 
removal. 

Removal process 
1.	 If the offence is deemed as 

minor by admin, then send 
one private warning. For 
a repeat offence: block, 
remove and report. 

2.	 If the offence is 
discrimination or a hate 
crime then block, remove, 
and report member and 
content.
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EXAMPLE MISSION STATEMENT
Our Aims 
We’re seeking total parity 
within West Bromwich Albion 
Football Club. We want to work 
with the Albion’s management 
to champion awareness of 
LGBTQ+ issues at the club and 
to tackle fan concerns. 

Our Mission ​
We want to bring the football 
and LGBTQ+ community 
together to celebrate diversity 
and increase LGBTQ+ visibility 
at WBA FC, making our club a 
safe, welcoming and inclusive 
environment for all. We will 
support other local and national 
groups in tackling LGBTQ+ 
issues in sport and football 
in particular, and we intend 
to actively support agreed 
LGBTQ+ organisations/charities 
who share common goals. 

Support 
Proud Baggies celebrates 
diversity and will provide a safe 
and welcoming environment 
for LGBTQ+ fans and allies. 
We will also provide a forum 
for discussing WBA in a safe, 
inclusive environment, as well 
as providing advice/guidance 
on LGBTQ+ issues. We will be 
a visible part of the LGBTQ+ 
community, both locally and, 
where appropriate, nationally. 

Social 
We want to build a social 
group of members and offer 
opportunities to meet before, 
during and after games. 
We also want regular social 
gatherings – football-related 
or not – so that members have 
a safe, inclusive environment 
to relax in and be their true 
selves. As we expand our group, 
we will further connect and 
socialise with other fan groups 
who share common goals of 
equality, diversity and inclusion. 
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EXAMPLE STATEMENT
QPR Rainbow Rangers are 
disappointed to hear that 
a small minority of fans 
continue to persist with 
homophobic chanting at 
games, despite constant 
warnings from the club. 

Those found guilty face 
police action and put the 
club at risk of serious 
financial penalties.

We will continue to work 
closely with QPR to create 
a safe, inclusive and 
respectful environment for 
all supporters. Homophobia 
has no place in football.

The Club
​We’re pursuing regular 
meetings with nominated 
officers of WBA to discuss 
LGBTQ+ issues, and to develop 
and execute a vision and 
strategy with the club regarding 
LGBTQ+ matters. We also 
plan to partner with other 
WBA fan groups to promote 
equality, celebrate diversity and 
inclusion across all minority 
groups. In addition, we want 
to be an active member of the 
WBA supporters’ community, 
and we will actively promote the 
work of other WBA fan groups 
in the process.

Engagement 
We aspire to communicate 
with our membership and the 
community through regular 
updates via a range of social 
media and emails. ​We will 
seek regular feedback from all 
stakeholders to ensure Proud 
Baggies is delivering for its 
members and meeting the high 
standards we set ourselves.
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EXAMPLE EVENT LAUNCH PRESS RELEASE
organisations in their work 
opening up football for all.

Co-founder of Rainbow 
Rams Connor Ffrench said: 
“This event is backed by the 
Derbyshire FA and will have 
representatives from Derby 
County, Chesterfield and 
Derbyshire FA, along with 
others, on a range of panels 
to look at LGBTQIA+ football in 
Derbyshire and how we look to 
the future.

“The idea is to bring the county 
together in one voice against 
homophobia in football, 
culminating in a charter or 

FSA members Rainbow Rams 
and Rainbow Spireites are 
inviting supporters to an event 
later this month on the future 
of LGBTQ+ football.

Hosted at Chesterfield FC’s 
SMH Group Stadium, the 
“Rainbow Goals – Derbyshire 
Together” event will bring 
together football clubs, 
community organisations and 
supporters’ groups to explore 
the LGBTQ+ experience of 
football across Derbyshire.

The session aims to encourage 
conversation and positive 
action, supporting clubs and 

statement that the clubs can 
sign up to. This is the first of 
its kind and we hope it has a 
lasting impact.”

The event will be on Friday 
20th February from 1.30pm to 
4.30pm. Sign up here.

thefsa.org.uk/news/derbyshire-
event-for-lgbt-supporters/

http://thefsa.org.uk/news/derbyshire-event-for-lgbt-supporters/
http://thefsa.org.uk/news/derbyshire-event-for-lgbt-supporters/


Pride in Football
prideinfootball.org.uk 
info@prideinfootball.org.uk

FSA Fans For Diversity Network Managers
thefsa.org.uk/our-work/fans-for-diversity 
hannah.kumari@thefsa.org.uk
nilesh.chauhan@thefsa.org.uk

CONTACTS

This toolkit was developed by volunteers with support from Pride in Football and Fans for Diversity: Nilesh Chauhan (Campaign Manager, Fans  
for Diversity), Cass Hyde (Co-Chair, Rainbow Devils; Campaigns Officer, Pride in Football), Hannah Kumari (Campaign Manager, Fans for Diversity),  
James Laley (Chair, Rainbow Blades; FSA National Council), Chris Ledger (Chair, Rainbow Owls), Rishi Madlani (Co-Chair, Pride in Football), Chris Paouros 
(Vice Chair, Football Supporters’ Association) and Richard Young (Chair, QPR Rainbow Rangers; Digital Communications Officer, Pride in Football).

http://www.prideinfootball.org.uk
mailto:info%40prideinfootball.org.uk?subject=
http://thefsa.org.uk/our-work/fans-for-diversity 
mailto:hannah.kumari%40thefsa.org.uk?subject=
mailto:nilesh.chauhan%40thefsa.org.uk?subject=



